
PR (Public Relations) can be defined as the strategic management of communication between 

an organization and its various stakeholders, including the public, media, investors, 

employees, and other relevant parties. The pr full form involves a wide range of activities 

and tactics aimed at building and maintaining a positive reputation, enhancing brand 

awareness, managing crises, and fostering positive relationships with key audiences. It 

involves crafting compelling messaging, leveraging media channels, organizing events, and 

engaging with stakeholders to influence perceptions, shape public opinion, and achieve 

organizational objectives. Ultimately, PR serves as a vital tool for organizations to 

communicate effectively, build credibility, and establish trust with their stakeholders in an 

increasingly interconnected and transparent world. 

 

 

What Do You Mean by PR? 

What is public relations? Well public relations is the process of managing and sharing 

information from an individual or company to the relevant public or target audience to 

influence their perception for the best 

 

 

What is the Role of Public Relations? 

Now we know the meaning of PR, let's look at its purpose. PR aims to generate mutually 

beneficial relationships by engaging with third parties for various purposes. In this sense, PR 

tactics are also famously implemented to develop, grow, enhance and protect reputations 

This is done by daily practices by PR professionals such as generating good press coverage and 

suggesting business decisions that gain the support of the general public. PR is defined as 

amplifying a brand’s image using organic methods. As an example, positioning a thought 

leader - a name and a face to represent the company. This adds value to the company image 

by attaching beliefs and movements that the brand supports. The brand image could also be 

about new ideas in the industry, and expertise in whatever the industry is. These practices 

are extremely impactful for companies that have shareholders. Publicly listed companies are 

valued based on the public’s trust in the company in question. 

 

 

Types of Public Relations 

Media Relations 

Creating a good relationship with the relevant professional media, acting as their content 

source and updating them on a campaign. 



Investor Relations 

Overseeing relations between the company and corporate investors. Here, investor events, 

the release of financial reports, and complaints and queries of investors are handled. 

Production Relations 

This ties in with the direct running of a company. This department supports the firm’s wider 

marketing endeavors and is often linked to specific campaigns and new or improved product 

launches. 

Government Relations 

Representing the brand to government agencies regarding the management and fulfillment 

of policies and legal obligations, for example, fair competition and employee rights etc. 

Internal Relations 

This branch handles relations between the company and its employees. So items such as 

employee counseling, satisfaction with working conditions and, rather importantly, the 

mediation of any issues between the sides to avoid public disclosure of private corporate 

information. 

Community Relations 

This would be industry-specific, and is used in the management of the social and community 

aspects of the brand. In areas such as an education program or the environment. This 

department is key to getting people ‘on the side.’ 

Customer Relations 

This department’s responsibility is the task of managing key relationships and addressing 

customer concerns. They would also carry out market research to understand customer wants 

and expectations, before a campaign. 

 


