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(Media Relations) \ ¢yio

Media relations is an essential part of public relations that focuses on :English
building strong and professional relationships with journalists and news
organizations. PR specialists provide the media with accurate information, press
releases, and interview opportunities to ensure balanced and credible coverage
.of the organization’s activities
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(Crisis Communication) ¥ ;yio

Crisis communication aims to protect an organization’s reputation :English
-during unexpected events. Effective crisis management requires quick decision
.making, transparent messaging, and continuous monitoring of public reactions

.The goal is to minimize damage and restore trust
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(Brand Image) ¥ (yio

,A strong brand image is created through consistent communication :English
high-quality products, and positive customer experiences. Public relations helps



,Shape how audiences perceive the brand by sharing meaningful stories
.highlighting achievements, and promoting core values
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(Digital Communication) ¥ yic

Digital communication includes all online interactions such as social :English
media posts, website updates, and email newsletters. PR professionals must
ensure that digital content is clear, engaging, and aligned with the organization’s
.communication strategy

loaSub glocum il W Wlelsl plei Joli Jluzd wlbli)l :w)ld daz)s
LU Gogachily, plaaio .l Glool lwaolys 9 Colwog Hlw)jg, (peloiz]
Olojlw L)l 3p0l, U Sislas ¢ wlis «Blak Jbuzus lgixe aS a6S Juols ¢lisabl

b

(Internal Communication) & e

Internal communication strengthens employee engagement by keeping :English
.staff informed about organizational goals, upcoming events, and policy changes
Effective communication inside the organization increases productivity and
.fosters a positive workplace culture
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(Corporate Reputation) § yic

,Corporate reputation is shaped by how an organization behaves :English
communicates, and responds to public expectations. PR teams monitor public



-opinion, address concerns, and promote positive initiatives to strengthen long
.term trust
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(Event Management) V (o

Event management involves planning and organizing public events such :English
as conferences, product launches, and community programs. Effective events
create positive visibility and allow organizations to directly engage with their
.audiences
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(Stakeholder Engagement) A yio

Stakeholder engagement refers to building constructive relationships :English
with groups that affect or are affected by the organization. These groups may
include employees, customers, investors, government agencies, and the local

.community
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(Social Media Strategy) 9 yio

A social media strategy outlines how an organization uses platforms :English
such as Instagram, X, or LinkedIn to communicate with audiences. PR
professionals create content calendars, manage online interactions, and analyze
.engagement metrics
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(Corporate Social Responsibility — CSR) \o (5o

Corporate social responsibility focuses on an organization’s :English
commitment to ethical practices, environmental protection, and community
support. Public relations helps communicate CSR activities to the public to

.enhance the organization's image and social impact
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